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Message from the President

1 sincerely It:-'upf: that each of you have shared your 2007 wishes and dreams
with your staff and are on a mission for a great year. Each vear brings new
wdeas and new technology. 1t almost seems i1 boggding if vou stop and

think about 1!

The Executive Committee (shown in picture below) recently met in
Daytona for our conference pre-planning mee sm-_; and we are excited. Doug
Drns, Party Morris, Larry Saffer, John Shaw, Crag Brush, Tammy Cranston
and all of the Daytona Beach News-Journal was well prepared for our visit.

“Rev It Up,” the theme for this vear's conference, has already started in Daytona,
We were ofl and nunning the moment we arrived at the hotel. "The hotel seff,
led by Jaclde Walton, was well prepared for our visit. The meeting rooms,
vendor area and the promotional displays are all gathered in one locarion
overlooking beautiful Diytona Beach,

DALE LONG
SCMA, President

Traming 15 up and mnning. Jimmy Clak and
Becloy L.Ew‘u*.lm of the Vicksburg Post, fare puting
together a Dhstrict Manager Training Session you
will not want to miss, The session will be held ar
the Ameristar Casino & Hotel, in Vicksburg,

Mississippi, February 22 and 23, 2007, T vou have
not registered or w wild ke to send a Districe M: anager to this session, please
call Jirnmy or Becky @ 601-636-4545 or visit our web st wwwisanaonline. net

As of January 07, Dave Elder of the Orlando Sentinel, has stepped down
from serving consecutive two-vear terms as our MAA hason, Since May 106,
Diave has served as our SCMVA 3rd VB Dave, the entire organization would
“thank you" for a job well done, You have 11'«|1r-*u-1|l-*(" uswell. With

that being sad, Linmie Pride was

likee 1o say

Joel Greenstein, our SCMA Vendor
Liaison, has done a great job preparing
the vendor area. Bemember, the
vendors supporting our organizaton
are what make these conferences
possible, Please remember 1o sUpport
these vendors and sy THANK YOU
each and every time you meet them
or call on them for vour ciroulation
needs.

Dean Blanchard, 15t VP of the
Advocare .L-'r] responsible for this vear's
program, has everything taking shape for this vear's conference, Dean is making
every effort to cover all the bases on the hottes topics i our industry:

Greorge Markevice, of the Press-Register and the “Carmine” group are
hard at worke Theyre e |-1~r1';1-_: that we have the best Promotional Buver's
Guride to dare. Remember, call George before he calls vou!

The SCMA Promations - Awards Competition held ar our conference
1s promised to be one of the best this vear, John Shaw, Crreubation Marketing
Manager for the Diaytona Brhh '\.::'.'f'a—] mmﬂ who chairs this program, is
rescly, excited and w.unng or the displays, The display location this year is
great, Great visibility and lots of “floor space. Promotional idea® Please share
W all want to leamn...

oGMA Garrier of the

[1's not oo early to start wo rking on vour newspaper 's Camier of the Yeu
2007 nomination, Irs always the right time o recognize carriers who do an
outstanding job. Start new with 2 carrier of the Month or Quearter program,
Besides the deserved recognition, the camier articles are great for recnuiment,
and the recognition never fails 1o inspire all the other carriers to improve sewice,

You don't want to miss the SCMA conference in Dayrona and the
opportunity to meet and her about the SCMA Adult finalist, Sharon Mises,
of The Greemville Sun and Serior firalist, Jim Hughes, of the Press-Register
in Mobile, T guaranee vou will be impressed and inspired by these two
Carniers.

Sharon and Jim r(:].utwrltm SCMA well at the NAA judging though
they didn’t win. The NAA winners were:

Year 2007

appointed by the board to represent
SCMA for a two-year term, beginning
this January, Linnie has been involved
in the newspaper industry since 1969,
Knowing Linnie for several vears as
most of you have, we should abways
kniow that we will be educated, informed
and represented ina very professional
manner. Linnie joined CNHI in May
2001 as Corporate Director of
Cireulanon and was promoted o VP
of Ciroulation i 2006,

SCMA has recently lost a rue friend and supporter to our orgamzation,
Herbert ML “Tippen” Diavidson. Tippen was the CEO and Co-Editor for
the Daytona Beach News-Journal. Tippen passed away on January 23, 2007,
Please keep our friends in Daytona in your thoughts and prayers. They have

truly lost 4 great leader and friend.

In elosing, 've abtways heard your job is "what vou make of it.” This
conference will be no different. We can have the best speakers, best faciliry,
best opportunity o meet other people in the same profession, but you must
be an eager and w|] ing; participant. Think of vourself as a sponge - soaking
itupl * Rev It 1 Ip " and let’s all move forward and be winners. Look forward
o seeing you in Daytonal

BARRY PEARCY
SCMA Carrier of the Year
Committee Chairperson

*Youth, Bryan Brigadod, Findlay Courier,
Findlay, OH

» Adhule, Kaarina Brodsky, Anchorage Daily News,
Anchorage, AK

* Senior, Danny Yeto, North County Times,

Escondido, CA
Congramulations to these and all the winners who were entered!

P5: Please let me know about your Camier recognition program, articles,
ete. 50 |:|1.1tw: can share with others twough the newaletter My e-mail address

18 Spea ey mesfresm
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LARRY SAFFER

Gall for Artiples sy vovdses

One of the responsibilities thar was communicated to me when
SUMA Srate Director was to support the newsletter with
articles. These articles can either be by vourself, someone at vour

| became a

NEWSPEAPCT OF from vour civun or another TSR within VORI
SrAae.

We hewve gotten wway fro un'|1|~:‘L‘u]wmilflm'lmt It 15 I OUr OTENEZAton s interest to reinstate
thar responsibility. [ don’t think iris avery « den randing task tor talented g \Iuh ssionals like yi irself]
i L‘\l or the SCMA

15 THENT VU,

[am |1L“nn illy wa '-||Lr|_f1.u h our staff here in 1111.n'-|'|11$hb.h|: get th

|'l.l |L..|]1|_. n |1u et rhm. m.w—.h [TETs, |.:.I me Ln.m u....._'.l.ll can _.\If.v. '|I.|l: |]|.|I content,

[ would like o compile o large gros |]1 of t "’.rnn ynials about the value of attending the SCMVA
conference, Twould like each of VUL [0 2 al for ¥ onrself or
someone else who has arrended a SCh ].-"L l.'l:']-.lll-f'j-.lT:.':'lrl. in the past. The paragrapt
something valuable that vou, or desigmee, has gotten from artending, It can include an idea thar
;E“t'::l with a project, a ven lor that

short one paragraph testimoni
h should inchde

-'".':|‘in Vou solve 3

|h:||1u| yvour operation, a contact that h

|1~1~"1Iu:|]' a contact that got you 1['J'un'v1"-r or @ New |u~<|'r]vn or anything clse thar would show

['want to thank all of vou in advance for vour help, support and informanon provided o the
SCMA Newsletter, That's whar SCMVA s all about.

DEAN BLANCHARD
SCMA, First

Vice-President

~—
Gireetings to all SCMA members! Tam excited about our great —
onranizton. SCVIA s the foundaton for anulanoen siles and servace £A

training in the South. With this in mind, it 15 important to have all

oir members involved. The bestway to get involved is to attend our annual conference. This

vear's conference will be m Diavtona Beach, Flonda from May 20th -23rd.
wnored to be your 15t Viee - President. As part of my responsibility, Twill
be 1 chrarge of |:|1r: program for the conference. Currenty, the program 1s not entirely finalized;

Thisvear [ am

however, I can assure vou that thas wall be a conderence to remembet,

ldition to the great weather and beaches, we have a
great host n the Davtona Beach News-Journal, Doug Diavis and his stali at the newspaper are
working vigorously to ensure a great conference in May, Without their generons hospitality and
sabiles are John Shevw, Cratg Brush,

wchinary

Draytona Beach 1s a great choice. Ina

sacrifice, this event would not be possible. Other worthy ne
Patty Morris, Larry Saller and others which must be mven credit for their extey

contributions towand the organization of various events that will take place at the conference.

COnce all is fralized, 1 will provide a report in future newsletters refating o all of the specifics
of the conference. My funure report will Iay our the training agenda as well as fun actvities and
featured speakers,
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As vour NAA haison, | was pleased to be able to represent SCMA at
NAA's annual |11ark|:1:|ng conference in Las "l.-egas [ attended the ciroulation
tederation board meeting and the sectional summit meetings that were held
the day prior to the mné rence opening, Since space is limited in this column,
and the amount of material covered at these meetings is extensive, Il report
here on the major points discussed at the two meetings and ask that vou visit
the SCMA website (wwwi.scraonline net) for additional postings thar cover
the board's discussions and actions, 45 well as some information about the
marketing conference itself,

For details of the presentations given ar the conference, | urge you to visit
the NAA website (wwwinaaorg) and download any of the PowerPoint
presentations that have been posted there. And, as further developments take
Ph-TC regarding NAA's plans, I'll share them in finore issues of this newsletter
and onhine.

The Circulation Federanon Board of Directors Meeting was held January
28th. The meeting opened with the passing of the gm.fd trom outgping
Federation Chairwoman Nancy Green to the incoming Chairman Chris
Blaser, VP of Circulation for the San Francisco Newspaper agency.

They provided the board with feedback from a meeting held among all
the various federation chair persons the day before, a meeting which centered
primanily on discussions concerning the “direction” of NAA as a whale. The
consensus was that the activities of the many federarions within NAA could
be, and should be, more fomused on common goals, with more of an eve toward
the future.

With that in rmind, the Marketing Department of NAA proposed to
frame irs mission w:rhm tour broad objectives:
* Vision
* Strategy Development
* Execution/ Training
* Outreach.

With these over-arcing goals m place, NAA pm%._nm_l that its organization
structure be consolidated around three key areas of focus:
* Strategic Vision

* Audience Development
* Revenue Growth,

In order to maove toward these objectives, three supporting committees are
being created, and NAA is actively reeruiting MAA members to serve on these
cross-federation commirtees:

* Board Committee on Industry Development (or Smueglc Vision Committee)

This group will provide and advocate a long-term vision and strategic
framework that will provide guidance to other NAA committees and to the
ndustry overall. The goal of this committee will be to monitor, analyze, and
communicate marketplace changes and their impact on newspaper strategies,
* Marketing Advisory Committee (or Revenue Growth Committes)

"This group would be responsible for advising NAA on projects related to

existing and new revenue across media channels. The committee
will be comprised of a aross-section of senior industry executives who will
recommend and prioritize projects, Various task forces, with defined life spans,
will be ereated as needed to exeoute on specific projects. Projects will focus
on outreach/sales, business processes nnmm practices,
* Audience Development Inittative (or Audience Growth Committes)

"This group - comprised of editorial, marketing, creulation, research, advertising,
and digital media exeoutives - will focus on identifying and reaching target
audiences and key advertiser segments across media channels, inchuding the
core [mducn. dlglml products, and niche print publications. Tts purview will
include marketing, product development, distribution, content strategies, ete.,

LINMIE PRIDE

MNAA Chairperson

The marketing department of NAA would
also contime to support the development and
comimunication of audience metrcs through two
committees, which could conceivable merge into

O

* NAA/ABC Liaison Commirtes

* Mewspaper Audience Leadership Commirtee and NALC Technical
Committee,

Twould be remiss if T didn't report that there was some concem among
circulation executives thar this “rollup” of efforts migh dilute the strength of
the Circulation Federation, which is aurrently the langest federation group wath
more than 1,000 members and is, arguably, one of the most active of all the
federations, Still, the circulation federation board pledged o support NAA's
proposals, while, at the same time, ensuring that it will work to keep specific
Circulation Federation goals and activities intact.,

Stay tuned for further developments in this movement to consolidare and
coordinate and consolidate the etforts of the NAA federations. If YOI ArE An
MNAA member and feel that you might be mterested in serving on one of the
three committees outlined above, please contact me at pride@enhi.com and

T puat yous in contact wath those who are recroiting for the committes spots,

A few quick updates on other, mone tactical, items that wene covered:

* The SCMA calendar has been forwarded to NAA, as have the calendars
from all the other sectionals. IFvou'd like to browse them all, go to the
NAA/Circulation page and look for the link on the left hand rail of all
Circulanion pages.

* Althouggh the Ciroulation Federation boasts the most paricpation, membership
renewsals are running behind schedule, If vou have not renewed your
membership, or if you are not already a member, WE ENCOUTAZE YOou to
joindrenew in the L reulation Federation. For only $95 a year, you can take
.u'lmlltagc of recenving the monthly marketing magazine, the e-mailed weeldy
“Circulation Update” newsletter, the e-forum, and (new) a “blog” that is being
created, Take it from me; it's definitely worth the $95.

* The bi-annual benchmarking surveys were sent to all NAA members for
completion last fall. At this point, the response has been disappointing, with
fewer than 500 of the 1,600 that were solicited being retumed. Stll, the report
is due out by mid-year,

* There are several "delverables” scheduled o be available very soon. They
include a report/paper by Camille Olson (newspaper legal expert) for 11clp
with legal issues; an “independent contractor” guide from Mike Zinser; various
webinars and regonal egal seminars,

Chaick recap of the Sectional Summir's high points:

* There has been some discussion of consolidation among some of the 13
circulation sectionals. But, for the moment, the NAA secoonal commuittee
hias decided not to make: that discussion a prionty.

* Committee members shared a desire for promoting within the sectionals the
need to provide good amicles for the NAA newsletter, and they urge creation
of more channels between sectionals and NAA to promote the process of
info and idea sharing. T'will work diligently on that in coming months,

= The group also felt that we needed to spotlight and promote membership
in the federations, and the benefits it carries,

* There was also discussion on how nominations tor carmer of the: year mighe
be handled in the fumre,

Agrain, watch the SCIMA website and [uture newsletters for additional
information regarding NAA and its refationship to SCMA and its members.,

SCMA Association Newsletter




Herbert M. “Tippen” Davidson Jr

President, Gt0, Go-Editor of the Baylona Beach News-Journal

Aug. 10, 1823 - Jan. 24, 2007

Herbert M. “Tippen” Davidson Jr., 81,
president, CED and co-editor of The Daytona
Beach News-Journal, and a cultural arts
activist, passed away January 23, 2007.

"l.]lll]lnuL chis 1||1]‘.| in for the betterment of the
Diayeona Beach are, father of the Florida International
Festival, founder of Seaside Music Theater and dhe
driving force behind the News-Joumal Center,
Davidson, Educared ar Juilliard School of Music,
and having spent time as a professional violist in Mew
Yok, he insisted that all music with which he assoctared
himself be of the highest quality.

Dravicksom weas honored wadely for his conmbutions
to the cultural and civic quality of life for the citizens of Volusia and Flagler
tate of Florida and the British Ex mpire,

QoUn [If. y ."..

The newspaper, onc of the kst family-operated dailies in the state, has
been in the Davidson family for 79 years, As the third-generation member,
Tippen Davidson said he was determined to carry on the legacy of Tis father
and grandfather, who changed this area so much. When asled which of his
accomplishments he regarded as most importane, he prompey replied, "Hrm’mg
The Mews-Journal a tamily-operated, local newspaper noww and well into the
future.”

Both his son, Mare Leon Diavidson, editor of the newspaper’s online
services, and his davglyter, Julia Bose Davidson Trudo, grachsee of the Columbia

Members in the News

mnagrernent and will be

and The Oklahoman.

Promotion Gompetition

With the recent declines in circulation over the past few vears, it is more
important now than ever tor Circulation Departments to focus on growing
tracditional paid circulation and overall readership. Doog Diavis, Corporate
Director of Circulation, Larry Saffer, Circulation Manager and T talk tovendors

and other Circulation executr

es regulady in an effort o find out things thar
are working and what isn't, This network has proven to be very helplul for

L5,

The upeoming SCMA convention in May this year is the ideal ome for
vou to share what is working at vour newspaper and to contribute the overall

awelcome addinon to the st
including the St. Petersburg Times.  He has extensive experier

University Graduate School of Joumalism and
managing director of Seaside Music Theater, have
worked closely with L| weir father to assure thar the
tourth generation wall continue the tradition of a
tamily-operated nevwspaper. Truilo's husband, Roberr,
who is business manager of The News-Journal, has
been with the corporation since 1996, The Tnalos
herve two sons, Michae] and Droad, upon whomm their
grandfather doted.

From the Publisher - Georgia M. Kanl:q.

Tippen Davidson's death will not affect the legal
battle over the price of the value of Cox Newspapers'
share of The News-Journal, the family's ownerstap
of the newspaper, or continuity of newspaper
management and operations, according to Publ "'L":imrj_,-i-.' Kaney. Like his
father and grandfather before him, [; x'|1|.|.'1.l made l]'lﬂ"w’ll ensure thar the
11L"-'-'3:.I<l]l."l'r'lﬂ continue to do business under Dhavidson Eimily ownership, At
he appropriace time, the family will announe

the ay anyy particubar details of
nlan, but it 1s enough to say for the moment thar continuiny 1s assured.
X

In Lieu of Flowers
The family requests that, in lien of Bowers, memeorial donatons be made

tor Seaside Music Thearer, PO Box 2835, Daviona Beach, FLL 32120, Plans

for a memeorral service will be announced at a later dare.

Oty ayypesread on el frond peyg

of the Diytorus Bt Newws= fovrrual o fronnerry 24, 2007,

anmer [stmbut

n Manager. Tom brings vast experience in distribution
incus positions in all aspects of arculation at other papers
we in sales management from the Chattanooga Times Free Press

o s held v

JOHN SHAW
Circulation Marketing Manager
Daytona Beach News-Journal

health of v indistre. Enclosed with this newsletter
are entry forms and a brealdown of the process
|'.I

[or submitting entries. Please submit as many

entries as you can 1o b

pmake

|

1LY l‘1'|I|

huge success and one thar wall supply circulation
-

executves with new weas or new twists to old deas

that they can take back to their respective newspapers and make a difference.

Now is the time for us to “Rev It Up” with regards to our sales, promotions
and retention effors,
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The lesson of the case reported in this column is ifyou falsif your droulation
numbers, don't expect your insurance carier to pay fbrthe damages satfered
by advertisers as a result of those activities.

This dispute began in June of 2004 when a pewspaper company publicly
disclosed that one of its publications had been providing false circulation data
to the Audit Burean of Circulations ("ABC™. A further review determined
that the inaccurate reporting had been instigated by the management of the
publication. As a result of this scheme, the newspaper was able to attract
advertisers to its publication and charge then excessibe [ees for the advertising
they purchased. After the scheme was disclosed, the advertisers sued for the
return of the excessive fees and the newspaper company i tum sought coverage
under a number of media liability insurance policies issued byvarious insurers
to recover the fees it repand to advertisers, Virtuallyall of the nsmance camiers
denied coverage and, as s often the cise, the dispote ended up mcourt.

The court determined that the policies did not cover the damage o
advertisers cansed by the scheme for a couple of retsons, Firse, the policies
expressly precluded from their coverage claims arising from S mtention] acts.”
The policies indicated that an act is “intentional” unless it arises out of a
“fortuitonus event.” The court, in considering whether the underlying scheme
was "intentional” in natre, cited to the fact that the newspaper had paid
distributors not to return unsold copies of its publication and had used a front
entity to purchase copies of the newspaper thereby inflating its circulation sales
numbers. The newspaper company attempted to counter these facts by arguing
that while certain of its emplovees acted “intentionally” in furtherance of the
scheme, those individuals were rogue emplovess whose acts were not foreseeable
and therefore were “lortuitous” from the newspaper company’s perspective,
The court rejected this arpument and concluded that the “intentional acts™

MARK HUNT

Law Offices of King & Ballow

exclusion in the policies did apply and precluded
coverage.

Second, the insurance policies exclided from
coverage a loss which arises out of “actual or alleged
talse, fraudulent, deceptive, or misleading advertising...” The newspaper
company argued thar the reference to “advertising” in the exclusion applied
o press releases, promotional materials and general publicity but not to the
communication of inflated circulation numbers to ABC by the newspaper,
The court found this argument to lack merit because the nflated circulation
fignires were submitted to ABC so that the newspaper could justify charging
higher advertising rates. Moreover, the court cited, in support of its condusion
that the scheme involved “advertising,” to the fact that the milated figures wese
provided to ABC for subsequent publication in promotional reports which
were miade malable m advertsers. Based on these facts, the court detenminesd
that the “false advertising” exclusion in the policdes also prechided insurance
coverage,

As a result of the court’s nling, the insurnce companics were dismissed
from the case and were not obligated o pay for any damages to advertisers
resulting from the inflated circulaton figures provided by the newspaper o
ABC,

Mark Flunt is an attorney with the law firm of King & Ballow in Nashwille,
Tennessee, which serves as General Counsel to SCMAL Mark can be reached
ar {615) 726-5497 or mhunt@kingballow.com, The foregoing column is
descriptive in nature and is not mtended to provide legal advice as to particular
SIfUAHONS,

Cleaning out your old storage dosets? Don't forget to send some
of those old (or maybe not so old) items for door prizes and goody bag
iterns for the SCMA conference, Approximately 250 of an item are
needed for goody bags (pens, chip clips, etc.), while bigger items waill
be used for door prizes, Please send the items to the addresses below.

Door Prizes Goody Bag ltems

Oirlando Sentinel Daytona Beach News-Joumnal
Arm: Diaid Elder A John Shaw

633 N. Orange Ave. 901 6th St

Orlando, FL 32801 Daytona Beach, FL. 32117

Reader Reward Loyally Programs

‘@Uvitvrs‘

; '."-.-I
We can help yo... k
...B00ST GIRCULATION! te =
..HHM’ Wﬂﬁfﬂu‘ﬂfﬂﬁf MNewspaper Racks & Circulation Supplies
..\NGREASE REVENUE!

“Building your readership
one rack at a time”

5500 Plantation Rd.
Theodore, AL 36582
(800) 467-1725

HNI-HH Fax: (251) 653-1014
YW CIITUP.COM info@raksystems.com

www.raksystems.com

SCMA Association Newsletter
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As more sales emphasis 1s emerging online, there is an increasing request
from our advertisers for ABC to audir the onfine activity ABC now offers this
service, its called an ABC { ABC interactve) audie. The basic cost for this
service begins at $3,200 annually and will vary depending on the size of your
web site,

The way it works is you transmit your log fles to ABC datly, weekly or
monthly: So the auditor does not need to come 1o your newspaper, The auditor
will review the number of visitors to your web site, and can customize your
andit report, as an example, by unigque visitors and the top 25 requested pages.
The andit process filters data to provide the advertiser with meaningful web
usage information.

The andit can be reported in several different ways, including on your
Circulation Publisher statements and andit reports, An ABC member can also
access the ABCI audit online. This of course is not paid cireulation readership,
however it is a step closer to an industry shift towards an ABC audir thar will
mieasure total readership audience.

The ABC board gave final approval at the November 2006 meeting tor
the timely submission of Paragraph 3 data by making it mandatory for towns
recening 25 copies or more to sumimit this data 15 davs prior to the scheduled
arrival to begin the audit. Final approval-revision was also given for the
subscription list mle. The revised nule states that when a publication purchases
a subscription list of another publication that has ceased to exist, or about to
cease, both publications rust have been published in the same DMA or within
a 100 mile radis. Otherwise, subseribers of the publication being purchased
must “opt-in" to receive the acquiring publication.

Lsri't it mice to be in an ndustry where nothing ever changes and we can
g0 towork day after day assured that what we knew and whar worked yesterday
will continue to work today? I you remember the old Sanardiay Night Live
sketch called “Heavy Sarcasm”, then you know that's what tha first sentence
represents, Fortunately, there is one thing in our industry that hasn't changed,
and that is the tremendous valse of being a member in SCMAL

With budgets getting tighter and tighter, and having to do more with less,
the: 565 for an SCMA membership represents an anvzng value, As an esumple
of this, | Inoked back over some newsletters and came up with the following:

* ABC updates

* Updates on legal issues alfecting our industry, particularly in the area of the
independent contractor relationship

* Informative articles on keadership, mothating your employees, mnning a top
notch NIE program, carmer recrintment, developing a relatonship with vour
editorial department, EZ, Pay promotions, and on and on and on

* SCMA Conference and workshop recaps

= NAA ininatives and how to get involved

* Members in the news

January/February 200

OUG DAVIS

_ Chairperson

The board also approved two first passage
iterns, 1) requiring exception request to ABC
board of directors to be sigmed by the publisher
of your newspaper. (2} the board agreed to modify
the back copy rule by allowing the sale of each days
brack issue count as paid ciroulation untl the
corresponding day of the week, for example Monday to Monday,

The board also deferred final passage on the conversion rule untl the
March 07 meeting, This change, i approved, will allow a newspaper to convert
a subseriber for any time period withour prior consent as long as they can easily
cancel the upgrade and revert back to their original subscription.

Dean Blanchard mentioned he pLu'u. o inwvite an ABC representative to
be a guest speaker again at the upcoming conference in Daytona. T abways telt
that the sessions Joe Salomone presented helped justified the expense of the
conference,

On a personal note vou miay be aware that Tippen Davidson, CEO and
Co-Editor of the News-Jourmal recently passed away. Tippen was the third
generation of our family managed newspaper and the fourth generation, his
som, daughter, and son-in-law plan to continue the family tradition. 1 worked
tor Tippen for 23 vears. He was trusting enough to let his managers have the
working autonomy to manage their respective areas, at the same time he held
us to a high standard of achievement and results, He had a firm cormviction
and belief that a community is best served by local family management, It was
a privilege to work with him. T also want to thank the SCMA board for the
donation they made in memory of him,

If'-ﬂ'fv’ID ELDER
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You also receive the anmual SCMA buyer's
guide to utilize for all of those great promations
you heard about at the conference or read in the
newsletter.

And that is just a list of the tangible items, T don’t ever recall a time when
I needed to reach out to a fellow SCMA member for advice or to answer a
question and did not have a response within the same day. Fellow SCMA
mermbers are tremendous resource, Liast, but certinly not Jeast, are the litelong
friends you make at STMA. 1 you were witness to the moving tributes to
either Jim Long or Jim McDonald, vou know that a lot of the people you wil
mieet through SCMA wall be more than just acquaintances,

I you have not renewed vou SCMA membership for this year, please do
so todiay: I you have a new staft member in your organizition, sign them up.
Please fill out the apphication enclosed in this newsletter, Our organization will
continue to flourish by the strengeh of our members,




SGMA Advertisers

EQUIPMENT

Dynarie, Inc.

Strapping & Strap Svstems
Phone: 1-800-526-0827
Faee 201-692-7757

TELEMARKETING & KIOSK

Circulation Development, Inc
Mewspaper telermrketing specialists
Pl 1-800-247-2338
increased@circulation.net

Wels: wawwcirculation.net

Media Circulation’s Unlimited
Professional Kiosk sales and crewing
Gier resulrs immediately

Call for proposal

A09-330-4515

knurray@ monmarketing. com

Metro News Service, Ine.
Matiomwide telemarketing

Since 1975

Horace Southward/Eric Southward
Pleoe: 1-800-950-8473

Web: wwwmetro-news.com

TeleReach, Inc.

Circulation marketing & kiosk sales
Plyce: 1-500-4594-2080

Web: wwwitelereachine.com

INSURANCE

Hot Off The Press
Promotions, Inc.
The 21 hll]])]_'llit‘.r of premiums and
PrOmIOTICT
sty Call now o meake your et
OAMIOCION A suCcess! '

hone: 386-238-8700, Ext, 222
Faz 386-255-153%
Email: joek@homtfrhepress.com
Web: www hotofithepress.com

MeKee & Associates
Your new maover experts!

{#1 Mew Customer Acquisition service

in the industry}

Ler us introduce you to your NEW
subscribers!

Phone: 5001 -623-8833
brandi.davis@mckeeandassociates. net
1.'.-".1".1.'.1|r1.1.-'|||m'r:n.'.t|_mrt‘.ﬂ.ur:lu

CARRIER SUPPLIES

Hmdum to the newspaper

Alliance Rubber Company
210 Carpenter Dam Road

Hot Springs, AR 71903

Phones 1-800-626-5940

Faxz 888-415-3162

G.P. Plastics Corp.
Highest quality \::-J].'T; 5
Diallas, TX & ?'t"}-i.lnli, |}i .
Phone: 1-800-527-9459

PLASTIC BAGS

Wilson Gregory Azenc
T Maknt et
PO Boxe 8

Camp Hill, PA 17001 -00038
Plyoawe: 717-730-9777

Fase: 717-730-9328

PROMOTIONS

Chardie Hengye and IPC
NATIONAL REPRESENTATIVE &
EXCLUSIVE FLORIDA DISTRIBUTOR
tor the Hottest Promotional Product
The GOALGetters Reader Rewsrd
Card". Retention, New Subscribers,
Complaints, EZ, Pay, PLA, Kiosk, Sales
Crews, Telemarkering, etc.

Call Charfies;

1-800¢243-7659 or 941/484-3622

GOALGerters, Inc.
BOOST circulation!

RETAIN subscribers!
INCREASE REVEMNUL!
Reacler Reward Lowalty Prograns
Phone; TO8-579-9800 )
Web: wwwocircup.com

Hamilton Circulation
Supplies Co.

Your headquarrers for..,
everything to distribure and
market your newspaper!
522 Gould St

PO Box 398

Beecher, 1L al401

Phone: 1-800-398-2427
Fane 708-946-37733

Wieh: v hamiltoncirculation.com

IPC Poly Bag
“AWARD WINNING™
Poly Bags-clear, colors, printed.

IPC offers “superior service and quality

products”,

609 E. Calorea Lane
MNokomis, FL 34275
Phone: 1-800-243-7659
Web: wwwipcpolycom

Jim Kiernan

Better bag, cheaper, faster!
Samples & quores

Phomes 1-800-940-5060
Faxz 954-545-0800

Ernail: frnbdernani@UISA ner

TUBES
G & V Campbell, Inc.

The source for all vour
circulation needs!

154 Whirmey St.

Eatonton, GA 31024

Phone; 706-484-1572

Faze: 706-484-4768

Email: gveampbelline@aol.com

Hamilton Circulation
Supplies Co.

Youir headquartess for..
everything to distrbute ad
II!.IFL'.F'T :'|'{ ::1|r_1|¢".'.-‘;|_'-:|]_u'.r!
322 Gould 5t

PO Box 398

Beecher, 1L 60401

Phone; 1-800-398-2427
Fac FOB-946-37733

Web: www hamilroncirculation.com

Steel City Corp.

From the basics to the innovative
190 N. Mendian Rd.
Youngstown, OFL 44509

Phome: 1-800-321-0350

Fae 330-797-2947

Web: www.scity.com

RACKS & VENDORS

Bellatrix Systems
IMPACT Newsmack
1015 SW. Embay Drive
Bend, OR 97702
Phone: 1-800-451-9753

Webe v bellatmcom

Gold Eagle Enterprises Inc.
Complete newspaper rack sales and
service

4128 Holden Rd,

Lakeland, FL 33811

Phaone: 863-048-(005

Fiee: B63-045-9056

Mobile Merchandisers

Single Copry Displays - Metal & Wood

2611 Henson Road / PO Box 1223

Mount Vernon, VWA 98273

Direct: B00-452-9809

Webe wwwmobmerch.com

E1n:li|;_*;:ii:a{f_i'jnr:l:r1|:".rc'!1.t'r1r1|

REP: G&V Campbell, Inc
T0h-484-1872

gvcampbellinc@aol.com

RAK Systems, Inc.

5500 Planeation Road
Theodore, AL

Phone; 1-800-467-1725

Fioe: 251-653-1014

Email: info@@ raksysrems.com
Wby www raksystems.com

Why don’t you advertise in the SGMA newsletter?

Call (423) 392-1333 to place your ad!

Southern Circulation Managers’

ShoRack

By Kaspar Wire VWorks

PO Box 1127

Shiner, X 77984

Phone: 1-800-527-1134

Faz 361 -594-4204

Emal: enstservidshorack com
Web: www shorck.com

Steel '-Cit;l.r C{:-rp.

From the basics to the innovative
190 N. Menidian Rd.
Youngstown, (YH. 44509

Phone: 1-800-321-0350

Faoe: 330-797-2947

Wl wawwescitveom

RACK REFINISHING

ShoRack Service Center
Southeast rack refurbishing
Lake Ciry, FL

Phone: 1-800-527-1134
Email: cusrservitfshorack.com
Web: wwwshorcl.eom

Rack Impressions

2575 Highway 31 North
Denrsville, AL 36022

Phone: 334-361-6467

Fax: 334-361-6462

E-mail: rackimpr@bellsouth.net

RAK Systems, Inc.

5500 Plantation Road
Theodore, AL

Phone: 1-800-467-1725
Fax: 251-653-1014

Email: infofraksystems.com
Wl waww raksvstens.com

SOFTWARE & OTHER SERVICES

Bellatrix Systems
Singde-Trak System
1015 SW. Embkay Drive
Bend, OR 97702

Phone: 800-451-9753

Wl v bellatrine com

RouteSmart Technologies, Inc.
The world's mest mtelligent routng
SYETem, i )
950 Stanford Bowlevard

Suine 2600

Columbaa, MDD 21045-5804

Phone; 1-800-977-7284

Fae: 410-290-0334

Web: www rontesmart.com

DISTRIBUTION CONSULTANT

Roggen Management
Consultants, Inc.

* Distribution/coning strategies

* Contractor tee formulas

* Deelivery cost reduction

* Scheduling on-time delivery

Call Mark Foggen ar 1-800-676-4436

Associafion * www.scmaonline.net



