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Who are your customers and when do they purchase


Where the customer buys and where they read


Local Focus


What customers spend on newspapers
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Benefits of being a Record Searchlight Dealer
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Percentage of Weekday Audience  (national survey)
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Who are they?
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Who Are Single Copy Buyers?


Information from the Record Searchlight Key Indicators Survey
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Where Single Copy Daily Paper is read











Reasons why Single-copy readers buy newspapers
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 59% of average adults read the newspaper everyday with 69% reading on Sunday.





Advances in technology and distribution allow single-copy buyers to choose from among a number of local (city or suburban) and national dailies, but they tend to remain loyal to the “Local Paper”.





When asked to identify any newspaper they purchased by single copy during the past seven days, 87% noted either the dominant local daily or its principal competitor.  Only 13% bought one of the national dailies – USA Today, The New York Times or the Wall Street Journal.





That finding should make main-local newspapers even more attractive to area advertisers wishing to strengthen their messages by reaching the target audience with some frequency.
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Year�
Weekday�
Sunday�
Total�
�
1960�
 $        1,168,627 �
 $           435,601 �
 $        1,604,228 �
�
1970�
 $        1,921,404 �
 $           712,998 �
 $        2,634,402 �
�
1975�
 $        2,886,978 �
 $        1,034,537 �
 $        3,921,515 �
�
1980�
 $        3,863,822 �
 $        1,605,767 �
 $        5,469,589 �
�
1985�
 $        5,233,661 �
 $        2,425,636 �
 $        7,659,297 �
�
1986�
 $        5,410,949 �
 $        2,641,199 �
 $        8,052,148 �
�
1987�
 $        5,561,670 �
 $        2,837,362 �
 $        8,399,032 �
�
1988�
 $        4,869,613 �
 $        3,176,674 �
 $        8,046,287 �
�
1989�
 $        5,005,078 �
 $        3,365,246 �
 $        8,370,324 �
�
1990�
 No data provided �
 No data provided �
 No data provided �
�
1991�
 $        5,455,070 �
 $        3,242,609 �
 $        8,697,679 �
�
1992�
 $        4,745,052 �
 $        3,418,482 �
 $        8,163,534 �
�
1993�
 $        5,704,671 �
 $        3,489,132 �
 $        9,193,803 �
�
1994�
 $        5,846,897 �
 $        3,596,320 �
 $        9,443,217 �
�
1995�
 $        6,007,134 �
 $        3,713,052 �
 $        9,720,186 �
�
1996�
 $        6,169,326 �
 $        3,813,304 �
 $        9,982,630 �
�






Americans spend $9.9 Billion to read Daily and Sunday newspapers
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Customers prefer stores for buying their Single Copies, especially on Sundays.  On Sunday, 72% buy newspapers in stores, compared to 49% on weekdays.
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The Location of the newspaper display in the store is the most important factor in MERCHANDISING the paper.





A prominent, convenient display will sell more papers than a display in a hidden or inconvenient location.  Here’s why:





1. 	A prominent location will encourage store customers to pick up the paper on impulse as they make other purchases at the store





It will serve as a reminder for regular Single Copy buyers to pick up their copy of the Record Searchlight.





The best newspaper displays are near the store counter, before the cash register and visible to all customers as they enter and exit from the store. 





Merchandising Materials:





Each time a special merchandising effort is begun, you will receive specific merchandising materials.  Merchandising is a year round effort.  Keep displays in your store bright and eye-catching all year and you’ll benefit from increased sales.





Keep in mind that every customer who enters a store should notice that the Record Searchlight is on display.





The availability of the Record Searchlight can attract new customers to your store.


Newspaper sales encourage repeat customers when people can depend on buying their paper at your store.


Statistics show that your newspaper customer will also spend additional dollars on other items in your store.


The Record Searchlight accepts a full return on any unsold newspapers.


Delivery and collection are easy.  We provide dependable deliver service everyday, and handle collection right at the store.


Your store keeps the entire profit for selling the papers.  These profits add up!


We have a wide variety of racks and displays for you to choose from at NO COST TO YOUR  BUSINESS





The Record Searchlight can mean extra profits for you!!!!!











Here is a simple breakdown of how this profit can add up for you.





Purchase Price:	.37 Daily		1.21 Sunday


Sale Price		.50 Daily		1.50 Sunday


Profit:			.13 Daily		 .29 Sunday





Though this seems like a rather small amount, let us examine these numbers and how they quickly add up.





10 papers Daily and Sunday for one week =





Daily Profit		 1.30 Daily 		(10 papers @ .13 ea)





Weekly Profit		 7.80 Daily		(10 papers per day for 6 days @ .13 ea)


Sunday Profit		 2.90 Sunday


Total Profit		10.70			(per week)


(per month)


(per year)





If you sell 20 papers per day – you can double your profit.  Making over $1100 a year.  Not to mention all the extra money each Single Copy Buyer spends in your store while making their Newspaper purchase!








Location Make sure the papers are conveniently located for the customers.  Your newspaper display rack should be placed as close as possible to the cash register, where it can be seen by the customers entering and exiting the store.





POP The Record Searchlight has a variety of Point of Purchase items for your store to choose from:


You can ask your Independent Contractor or contact the Record Searchlight for delivery and set up of any P.O.P. we can provide.





Set Up	You will get more use out of your Point of Purchase materials when you set them up yourself.  The extra time and effort spent pays off in increased sales.  Also, the retailer will appreciate the service.





Closing	Leave the retailer on a friendly note and let them know you will be back to check on their sales.

















“On Sale Here” door & window signs


Change Mats


Record Searchlight Pens and Pencils


Grocery Dividers





Buttons


Floor Graphics


Penny Cups
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